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3" Mondial Assistance Travel
Barometer Mondial Assistance reveals the names of the summer holiday
destinations that European air travellers prefer the most*

e This summer, two thirds of all Europeans who will travel by air to reach their summer
holiday destinations will go to Spain, Italy, France and the U.K.

e In 2009, and despite the crisis, Europeans who travel by air will maintain their holiday
habits and in general return to the same destinations that they visited in 2008.

Paris, June 9™ 2009: For the second consecutive year, Mondial Assistance revealed the
preferred summer holiday destinations for Europeans travelling by air. This ranking is based
on an analysis of over 361,000 travel insurance policies subscribed to on the Internet sites of
European airline companies, clients of Mondial Assistance, for flights scheduled between
July 1% and August 31% 2009.

“Several dozen of Internet sites of airline companies, tour operators, and online travel agents
use e-Magin, our e-commerce platform, to propose travel insurance contracts to their
customers. The data gathered in real time provides us with a very precise look at the
destination choices that Europeans make at the time they are preparing to leave for this
year's summer holidays. Despite the crisis, European holiday air travellers will change little in
their habits this year compared to 2008,” declares Erick Morazin, International Sales Director
for Mondial Assistance.

For 66% of Europeans, no dethroning of the indomitable four

25% of Europeans who will travel by air this summer will go to Spain, 17% to Italy, 15% to
the U.K. and 9% to France. The ranking remains stable compared to the first wave of the
Mondial Assistance Barometer for the summer of 2008. Overall, these four countries attract
two thirds (66%) of all Europeans.

With 4% of departures, Portugal and Ireland are competing for the ranking's 5" place. They
are followed by Germany (3%), and Greece. Morocco and the United-States (each 2%)
insure a place in the Top 10 for the American and African continents.

The average holiday: 10 days
Holidays last an average of ten days. The French leave for the longest period (13 days on
average). The British only go abroad for 8 days. The Dutch, with 12 days, are also above

! Methodology: Analysis is based on insurance policies covering leisure flights exclusively booked, up to May 20 2009, on the websites of
European airline companies, clients of Mondial Assistance, for flights scheduled between July 1st and August 31st 2009. 361 000 insurance
policies sales from 7 European countries (France, Germany, Ireland, the Netherlands, Poland, United Kingdom, Spain) were analysed by
Occurrence, an independent market research company. This data only concerns leisure flights during the noted period of departure.
Leisure flights are defined as trips abroad lasting at least 3 days OR including a week-end day OR when at least 3 people are travelling
together.



average; the Germans and Polish leave for 11 days, while the Spanish and Irish take 10-day
holidays.

Favourite Destinations vary according to country

The French still prefer France (22%) and Southern Europe (Spain 13% and lItaly
12%).

The Germans prefer Spain at 31%. Italy and the U.K. both attract 13% of German air
travellers.

The Polish mostly travel to the UK (46%). 18% of them remain in Poland, 15% visit
Ireland and 13% go to Spain. Italy only attracts 3% of Polish holiday travellers this
year compared to 15% last summer.

As in 2008, one third, or 36%, of all Spanish summer holiday air travellers remain in
Spain. 21% will travel to the U.K. and 14% to lItaly.

The Dutch continue to travel in great numbers to Spain. They will be 35% this year to
visit Spain vs. 27% in 2008. Italy, which attracts 19% of Dutch holiday air travellers,
remains a stable destination, while France at 8% displaces the U.K. and takes over
third place.

30% of all British summer air travellers still go to Spain. (31.7% in 2008). They are
also more numerous this year (18%) to remain in the UK (14.1% in 2008). And, like
last summer, 11% will visit France.

More and more Irish are travelling to Spain (28% in 2009 vs. 21.1% in 2008). This
summer they will abandon Poland (19% in 2008) and the U.S. (9% in 2008) in favour
of the U.K. (13%), France (9%) and Portugal (8%).

Mondial Assistance: an intervention every 2 seconds around the world.

International leader in Assistance, Travel Insurance and Personal Services, today the Mondial Assistance
Group counts more than 9 817 employees who speak 40 different languages and work throughout the
world with a network of 400,000 service providers and 180 correspondents. 250 million people, or 4% of
the world's total population, benefit from its services, which the Group provides on all five continents.
Mondial Assistance is a member of the Allianz Group.
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Cautionary Note Regarding Forward-Looking Statements:

Certain of the statements contained herein may be statements of future expectations and other forward-looking
statements that are based on management's current views and assumptions and involve known and unknown risks
and uncertainties that could cause actual results, performance or events to differ materially from those expressed or
implied in such statements. In addition to statements which are forward-looking by reason of context, the words ‘may,
will, should, expects, plans, intends, anticipates, believes, estimates, predicts, potential, or continue’ and similar
expressions identify forward-looking statements. Actual results, performance or events may differ materially from those
in such statements due to, without limitation, (i) general economic conditions, including in particular economic
conditions in the Allianz Group's core business and core markets, (ii) performance of financial markets, including
emerging markets, (iii) the frequency and severity of insured loss events, (iv) mortality and morbidity levels and trends,
(v) persistency levels, (vi) the extent of credit defaults (vii) interest rate levels, (viii) currency exchange rates including
the Euro-U.S. Dollar exchange rate, (ix) changing levels of competition, (x) changes in laws and regulations, including
monetary convergence and the European Monetary Union, (xi) changes in the policies of central banks and/or foreign
governments, (xii) the impact of acquisitions, including related integration issues, (xiii) reorganization measures and
(xiv) general competitive factors, in each case on a local, regional, national and/or global basis. Many of these factors
may be more likely to occur, or more pronounced, as a result of terrorist activities and their consequences. No duty to
update. The company assumes no obligation to update any information contained herein.



