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Mondial Assistance develops its Business Travel activities 

by appointing Andreas Krugmann 
 
Paris, 18 January 2007 – With business travel as a growing strategic segment 
for the group, Mondial Assistance reinforces its development by creating a 
Business Travel Industry management position, to which it has appointed 
Andreas Krugmann. 
 
Companies are increasingly sending their employees abroad on short and medium 
term business trips. According to a survey by ECA International, two thirds of the 
participating companies expect to see international growth in the three coming 
years.  
 
Yet the dangers of international travel are underestimated. There is therefore a 
great need for awareness and to deal with the considerable uncertainty on the 
adequate insurance cover for these employees.  
 
 “Besides increasing risks, it is the ongoing globalisation, forcing business travellers 
into more mobility, which is decisive for the realignment of our product portfolio, 
says Andreas Krugmann from Mondial Assistance. “The security of these travellers 
is increasingly important, also from a corporate social responsibility point of view. 
Based upon our principle “One call does it all”, Mondial Assistance can provide  
companies efficient planning, implementation and coverage of business travel 
worldwide.” 
 
Andreas Krugmann, 45 years old, will extend, coordinate and develop the already 
existing international distribution activities of Mondial Assistance for the business 
travel segment. The existing products will be combined in a single international 
product portfolio including travel risk management.  
 
In addition to this position, Andreas Krugmann is still in charge of the distribution of 
business travel products at Elvia Germany (one of the Mondial Assistance German 
subsidiary), a position he has held nowsince 2003. Before joining Elvia, he was 
Business Development Director and Senior consultant for Carlson Wagonlit Travel 
(2001-2003) and prior to that was the Sales Director for Germany & Central Europe 
for the Swiss travel group HRG (1999 – 2001). 
 
Erick Morazin, Group Travel Director explains: “The growing number of business 
travellers and their emerging new needs are a global phenomenon. The nomination 
of Andreas, who has thorough expertise in the area of business travel, will help the 
Group seize all the opportunities to further develop this booming segment”. 
 
* Managing international assignments in 2008, ECA International, November 2007 
 
 
Mondial Assistance Group: an intervention every 3 seconds around the world. 
International leader in Assistance, Travel Insurance and Personal Services, today the Mondial 
Assistance Group counts more than 8,550 employees who speak 40 different languages and work 
throughout the world with a network of 400,000 service providers and 180 correspondents. 250 million 
people, or 4% of the world’s total population, benefit from its services, which the Group provides on all 
five continents. The Mondial Assistance Group is a member of the Allianz Group.   
www.mondial-assistance.com 
 
Press contact :  
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Mondial Assistance Group  
Léonor de Coëtlogon 
Tel.: 00 33 1 53 25 53 65 
Leonor.deCoetlogon@mondial-assistance.com 
 
Cautionary Note Regarding Forward-Looking Statements: 
Certain of the statements contained herein may be statements of future expectations and other forward-looking statements that 
are based on management's current views and assumptions and involve known and unknown risks and uncertainties that could 
cause actual results, performance or events to differ materially from those expressed or implied in such statements. In addition 
to statements which are forward-looking by reason of context, the words ‘may, will, should, expects, plans, intends, anticipates, 
believes, estimates, predicts, potential, or continue’ and similar expressions identify forward-looking statements. Actual results, 
performance or events may differ materially from those in such statements due to, without limitation, (i) general economic 
conditions, including in particular economic conditions in the Allianz Group's core business and core markets, (ii) performance of 
financial markets, including emerging markets, (iii) the frequency and severity of insured loss events, (iv) mortality and morbidity 
levels and trends, (v) persistency levels, (vi) the extent of credit defaults (vii) interest rate levels, (viii) currency exchange rates 
including the Euro-U.S. Dollar exchange rate, (ix) changing levels of competition, (x) changes in laws and regulations, including 
monetary convergence and the European Monetary Union, (xi) changes in the policies of central banks and/or foreign 
governments, (xii) the impact of acquisitions, including related integration issues, (xiii) reorganization measures and (xiv) 
general competitive factors, in each case on a local, regional, national and/or global basis. Many of these factors may be more 
likely to occur, or more pronounced, as a result of terrorist activities and their consequences.  
No duty to update 
The company assumes no obligation to update any information contained herein. 
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